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Today, we live in unusual times, the like of which has not  been  experienced   in   the   recent  history   of mankind. Extraordinary  circumstances however, call for   extraordinary  responses. 	As  with every  other segment, it  is  time for   us   –  as  representatives  of Dubai’s shopping  mall  sector – to review the current situation against our past performance and lay down new integrated  strategies  for   growth. We need  to move away  from the ‘win  or  lose’  mode and focus instead, on  ‘win win’ policies to ensure the continued and sustained development in Dubai’s mall  sector.


As   the  unified voice of  all  malls in  Dubai and  the official	representative	 body	  that	liaises	with government	entities	and	lobbies		for 	 mall development,    the    Dubai  Shopping   Malls    Group (DSMG)  has  been instrumental  in  re-energizing  the shopping   and   retail  trade   within   Dubai’s    malls through  various promotional  campaigns.  But  this is only the beginning.


Friends, we have a responsibility to develop  Dubai’s retail  industry   through   greater   focus   on   its   mall segment. Sustaining  a collective  growth  is the need of the hour, and we need to look beyond the narrow boundaries of  Dubai’s malls to the related sectors of hospitality,  tourism, trade,  healthcare  and sports to explore   the  wealth of   opportunities  that  present themselves.
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To ensure a successful 2011, it is imperative that we

work together as a group, organize promotions and activities aimed at attracting  both  foreign  tourists and local residents, position  the Dubai story in  the right perspective to a global audience, communicate the  USPs of  Dubai’s mall-based  shopping,  affiliate with    global   retail  bodies   to   understand    and implement  global  best  practices  and  liaise   with government organizations.


On    behalf  of    DSMG,    I    take  great  pleasure   in extending a warm welcome to the newest members of Dubai’s shopping  mall  family and welcoming back the members who have renewed their commitment to us.  I  look  forward to working  closely with each one of you to enable our emirate to achieve its fullest potential for  retail growth.


DSMG has several exciting integrated promotional campaigns planned for the coming year, especially Ramadan  in Dubai and Eidyat Dubai. For all this and more, we look forward to your continued so-operation and support. Together, let us lead the revolution in Dubai mall culture to greater heights.


Thank you

Majid Al Ghurair
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First  established   in  1998   under  the   patronage   of the  Dubai Department  of  Economic Development, the  Dubai  Shopping   Malls   Group  (DSMG)    is   an association 	of 	the	Mall 	industry 	in 	Dubai. A   not-for-profit  organization, the  DSMG   aims   to position Dubai as a leading global retail  destination, that   offers  unparalleled  shopping   experiences   for both residents and visitors.

DSMG  is  the unified voice of  all  malls in  Dubai  and the 	official	 representative	body	that	liaises with   Government   entities   and    lobbies    for    mall development.		It 	has	been	instrumental	in re-energizing  the  shopping  and  retail trade  within Dubai’s malls  through  its  mega promotions  during the   ‘Dubai Summer  Surprises’  and  ‘Eid   in   Dubai’ campaigns,  thus  successfully aligning  the  emirate’s mall 	 sector	under		the		promotional	initiatives launched  by the Government of Dubai.
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)With increasing number of  malls being founded, the DSMG’s objectives have further broadened to include the streamlined growth  of  shopping  malls in  Dubai. Led by the  Board of  Directors, which comprises  of leading  industry   professionals  from  the  member malls, the  DSMG  works together to introduce and implement global standards of  excellence and  inter- national  best   practices,  to  ensure   the   continuous growth  of  the sector  and  augment  mall   shopping activities.


Mission

To position and  sustain Dubai as a leading  global mall  based  shopping  destination offering  shoppers quality, world class service, innovation, luxury and an unparalleled mall  experience with the right retail mix.


Management

DSMG has been established under the patronage of Sheikh Ahmed Bin Saeed Al Maktoum, Chairman and Chief Executive of Emirates Group and Chairman of DSF  & DSS Supreme Committee.

As  the Chairman of  DSMG,  Majid  Al Ghurair  gives a strategic  direction  to the group,  ensuring that  all activities are in line  with the Government of  Dubai’s vision to make the  emirate  the shopping  and retail destination in    the  region.    He    is    assisted    and supported  in  his  work by the  Board of  Directors, which   comprises  of   industry  professionals  from amongst	Dubai-based 	malls.	Subcommittees focusing  on    specialized  areas   like   ‘Events’   and
‘Marketing’ have been  set  up  within the  DSMG,  to ensure    the   smooth  functioning    of    the  group.
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2011 DSMG Board of Directors:

Chairman:	Mr. Majid Al Ghurair

Members:	Ms. Laila Suhail – Dubai Events & Promotions Establishment

Mr. Eisa  Adam Ibrahim – BurJuman Centre

Mr. Nasser Rafi – Emaar Malls Group

Mr. Peter Samuel – MAF Shopping Malls





Dubai Shopping Malls Group Secretariat:

Mr. KP Baiju
Ms. Sneha Dhadwal
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Objectives & Activities

To promote shopping, retail trade and malls in Dubai.

To position Dubai as one of the leading mall  based shopping destinations of the world.

To facilitate and propagate practices and processes that will augment the growth of mall  shopping in Dubai. To usher in global standards and the latest concepts in the mall  industry.
To synergize marketing initiatives of the mall  industry.

To represent DSMG members in local and international forums and actively participate in seminars, symposiums and retail promotional events.
To be the unified voice of all the malls of Dubai.

To lobby for  mall  development and liaise  with Government bodies.

To undertake research and organize conventions, seminars and events. To study, report and research economic, marketing and promotional conditions affecting the shopping centre industry.
To create a knowledge resource bank by compiling data and information from surveys, periodicals, reference texts and computer data bases on  mall  based shopping and retailing activities.
Promoting the prestige and standing of members as reputable specialists in the field  of mall development and management.





































An Unforgettable Summer in Dubai


Dubai Shopping Malls Group (DSMG), the umbrella organization of shopping malls in Dubai, is giving Ten lucky winners the chance to walk away with a brand new 2012 model BMW 3-series, during the upcoming Dubai Summer Surprises (DSS) and Ramadan-in-Dubai festival. 

Starting on June 22nd, 2011. The 10-week citywide promotion runs concurrently across 14 participating malls in Dubai, turning every Thursday into a lucky one for the weekly winner. The last draw of the promotion will be held on August 31st, 2011 to coincide with the last date of the Ramadan-in-Dubai festival, ahead of Eid-ul-Fitr.

“DSMG is always on the lookout to offer customers increasingly exciting promotions during the Dubai Summer Surprises, as this is in keeping with our mandate to re-energize the mall industry in Dubai and promote shopping and retail trade, especially during the hot summer months, when families are forced to stay indoors,” said Majid Al Ghurair, Chairman, DSMG. 

“This year, we are pleased to launch the BMW promotion that fully complements the action-packed five weeks of DSS being organized by the Dubai Events and Promotions Establishment (DEPE). With the Holy month of Ramadan following immediately after DSS, we are delighted to extend the promotion through August, giving our customers twice the number of chances to win a new 2012 model BMW 3-series,” he added.

Shoppers spending a total of AED 200 at any of the 14 participating malls will be eligible to participate in the promotion, through exchanging the purchase receipts for a raffle coupon. A total of 10 weekly draws will be held through July and August this summer, with the first one set to take place on Thursday, June 30th, 2011 while the final draw will be held on August 31st, 2011. 

Ms Laila Suhail, Chief Executive Officer, DEPE said: “Dubai has capitalized on its traditional role as the trade hub of the region to position itself as the shopping capital of the Middle East, home to some of the finest shopping destinations. Families staying back during the long summer holidays eagerly look forward to the fun-filled activities of DSS, as it enables them to spend quality time together in the cool interiors of our many shopping malls. We are delighted that DSMG has decided to extend its exciting DSS promotions through Ramadan-in-Dubai, as this will offer our residents many chances to win.”

The participating DSMG malls have adopted the theme of Jules Verne’s famous 19th century classic novel: Around the world in Eighty days, with each weekly draw being held in a different country to commemorate Phileas Fogg’s famous journey. Participating malls will be transformed into the country visited during that week, with iconic scenes, background stage sets and representative figures.

[bookmark: _GoBack]Post DSS, the malls will focus on the ‘Ramadan Doors of Knowledge’ theme, in an effort to provide edutainment-based knowledge to mall visitors. Information will be provided about the four environments – Underworld, Ramadan around the world, Space, Rainforest – through a bilingual presenter who will engage visitors in quizzes and competitions.

This year, Dubai celebrates the fourteenth edition of Dubai Summer Surprises (DSS) - the region’s most awaited summer entertainment and shopping fiesta - from June 22 to July 31. Families and visitors can look forward to the region’s best shopping deals and world-class family entertainment, including highly-acclaimed international shows, concerts, and exhibitions in the air-conditioned comfort of Dubai’s various shopping malls.
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Annual Membership Joining/Renewal Fees:

Category	Number of Retail Outlets* 	Annual Subscription

Member	Less than 350 	AED 10,000

Member	Over 350 	AED 20,000

Associate Member	- 	AED 5,000

*With corresponding Gross Leasable Area (GLA)
 (
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DSMG aims to give you ample lead time to prepare for all joint promotional and marketing activities so that you can avoid any last-minute hiccups and obstacles. Do take a few minutes to browse the details of mall promotions during DSS 2011 and let us know if you are interested to participate. We have also included the Eidyat Dubai details as available from the DEPE at the time of going to print to help plan and promote this opportunity with greater vigor.
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General Information

Type of Membership:    	
 License Number:    	 
Name of Mall:   	 
Name of Parent Company (if applicable):   	 
Address:   	
Key Personnel Information

Name of the Managing Director / CEO:   			 
Address:   				 
Tel:   	Mobile:  	Fax:  	  email:  	 
Name of the General Manager:   			 
Tel:   	Mobile:  	Fax:  	  email:  	 
Name of the Marketing Manager:  			 
Tel:   	Mobile:  	Fax:  	  email:  	
Category Information

Number of Retail Outlets:   	  Gross Leasable Area:   	 
Payment Information
Cheque / DD to be drawn in favor of Dubai Shopping Malls Group, payable in Dubai.

Amount AED:    	 Cheque / DD No.   	  
Date:   	 Drawn on Bank   	




Please send back this form via  Fax: +9714 3589889  or  Email: dsmg@ibuz.ae













































Dubai Shopping Malls Group Secretariat

BUZ  Management and Marketing Consultancy

Account Director: Ms. Sneha Dhadwal   |   Hand Phone: +971 50 1815460

205, Sama Tower, Sheikh Zayed Road, Next to Monarch Hotel, P.O. Box 126093, Dubai, U.A.E.

Tel: +9714 3589789  |  Fax: +9714 3589889  |   www.buz.ae
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